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Risk involves a quantifiable probability of a loss or even the less than expected returns. Various business activities may lead to damage to the environment which may have a troublesome effect to the community. Even though they produce physical economic benefits, for an organization this will lead to a creation of ethical dilemmas. Our organization believes that handling such sustainability risks demands a clear tactic as well as the willingness to consider decisions grounded on the ethical principles (Harclerode, Macbeth, Miller, Gurr & Myers, 2016).  

According to Searcy, (2016) evaluation and measurement of corporate sustainability performance is an imperative undertaking that has been gathering increased attention as well focus in organizations when it comes to external stakeholders. But it is also important to note that it has remained to be a challenge to both parties. One of the major challenges is remaining on target. The period as well as the effort required by the organizations as well as their EHS and Investor Relations departments to gather and reacting to the excess of third party information appeals has translated to be a major obstacle when it comes to performance of their key job responsibilities of accomplishing EHS as well as the sustainability programs and rejoining to the stakeholders needs. 

The other challenge is the senior support staff buying in as some of the top executives may be more supportive to the organization that others. This has decreased the accountability of the employees and effectively driving transformation. Introduction of sustainability initiatives is normally done at a cost which should be incurred by the organization. It is important to note that any organization is normally meant to make money thus this adds up to increased cost of operation which is not welcomed by the financial department. 

There exists a huge number of metrics when it comes to sustainability which calls for one to determine in advance. There exists not regulatory body which determines what is required to be measured (Jones, Hillier and Comfort, 2016). The initiatives are particularly challenging as they often have an effect on the society especially at the macro level which cannot always be quantified. The consumers have as well be found not to communicate their requirement for sustainable products when it comes to exercising their purchasing power. The concept of corporate sustainability is still at its infancy stage and undoubtedly metrics as well as the methodologies for measuring sustainability will become complex over time. When it comes to change there will also ways exist change (Jones, Hillier and Comfort, 2016).
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